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Agenda 

1. The Multicultural Environment 

(Think Externally) 

 

2. The Business Environment 

(Think Internally) 

 

3. The Do’s & Don’ts of Multicultural Marketing 
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The Multicultural Environment 

http://www.youtube.com/watch?v=ELqoPdryti8
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Canada is Changing 
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Immigration: Quick Facts 

• Approximately 250,000 new immigrants every year 

• Approximate 60% of immigrants settle in Ontario 

• Immigrants arriving today are well educated and highly skilled 

• USA = assimilation, Canada = diversity 

• Canada has been built by immigrants 
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Source of Immigration to Canada (2007) 

Asia & Pacific 46% 

Europe 17% 

Africa & Middle East 22% 

Americas16% 

Region of birth of recent immigrants to Canada, 1971 to 2006 

 

Source: cireport.ca 
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Implications to Canada 
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Implications to Business 
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Implications to Marketers 

Q: When it comes to government information and forms, how useful would it be to you personally if the government provided information in your first 

language other than English or French? 

Base: Respondents Whose Mother Tongue is Other Than English/French 

Source: Diversity in Canada, Solutions Research Group, 2006 

Usefullness of Information In Language 

All >50% 
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Implications to Marketers – ex. media 

Read any General English/French Newspaper in Past 7 Days 

Source: Diversity in Canada, Solutions Research Group, 2006 
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Implications to Marketers – ex. media 

Listened to any General English/French Radio in Past 7 Days 

Source: Diversity in Canada, Solutions Research Group, 2006 
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Implications to Marketers – ex. media 

Source: Diversity in Canada, Solutions Research Group, 2006 

Watched any General English/French TV in Past 7 Days 
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Ethnic Media in Canada 
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Agenda 

1. The Multicultural Environment 

(Think Externally) 

 

2. The Business Environment 

(Think Internally) 

 

3. The Do’s & Don’ts of Multicultural Marketing 
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The Business Environment 

• Are you staying relevant to your multicultural customers? 

 



RW/000/16 

Some Current Players 

http://brilliont.com/blogs/id/files/2008/07/kraft.gif
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Why Multicultural Marketing? 

GROWTH! 
 

Top Line 

Bottom Line 
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Top Line Growth 

• Grow sales from new markets and new businesses 

• Strengthen relationships with existing multicultural customers 

• Establish new competitive advantage 

• Cut through the clutter 

• Plant the seed for the future 
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Bottom Line Growth 

• Extremely targeted 

• Relatively cheap 

• Measurable 

• Supplier diversity 

• Improve overall efficiencies 
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Agenda 

1. The Multicultural Environment 

(Think Externally) 

 

2. The Business Environment 

(Think Internally) 

 

3. The Do’s & Don’ts of Multicultural Marketing 
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Great Ideas: Home Depot 
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Great Ideas: Rogers 
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Great Ideas: L’Oreal 
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Great Ideas: Wal-Mart 
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Great Ideas: Canada Post 
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Great Ideas: Heart & Stroke Foundation 
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The Do’s and Don’ts of Multicultural Marketing 

 

• Start small 

• Avoid "Wikipedia marketing“ 

• Use real insights and data  >>>      Relate. Create. Replicate. 

• Use stereotypes but don’t use stereotypes 

• Know your customers. Know your competitors. 

• Think globally, act locally 

• Use credible resources 

• Reflect the new mainstream  >>      Images. Style. Language. 

• Measure your results 

• Think holistically. Think long term. 

• Be sincere 
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Summary 

1. Canada is changing – preferences are changing 

2. Businesses need to stay relevant to changing demographics 

3. Multicultural Marketing is all about GROWTH – top and bottom line 
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Keep in touch 
bobby.sahni@rci.rogers.com 

info@bobbysahni.com 

 

 Bobby Sahni 

 

 bobby_sahni 

http://facebook.com/hubspot
http://twitter.com/hubspot
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Catherine Pearson 

catherine.pearson@environicsanalytics.ca 

416-969-2835 

Questions? 


