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High End 
Achievers 
Wealthy, Gen X, 

Mostly Male, Ontario 

Aspiring 
Achievers
Slight Younger, 

Slight Male skew

Sports Fan 
Inactives

Slight Older, Slight 
Male Skew

Disengaged 
Inactives

Older, Slight Female 
Skew

Health & Fitness 
Enthusiasts 

Female Skew, 
No kids

Outdoor Active 
Enthusiasts 
Young, Male Skew, 

Slight Western Skew
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Challenge:
Where can we find them?1
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Challenge:
How can we optimize 
our stores?

2



8

High End 
Achievers 
Wealthy, Gen X, 

Mostly Male, Ontario 

Aspiring 
Achievers
Slight Younger, 

Slight Male skew

Sports Fan 
Inactives

Slight Older, Slight 
Male Skew

Disengaged 
Inactives

Older, Slight Female 
Skew

Health & Fitness 
Enthusiasts 

Female Skew, 
No kids

Outdoor Active 
Enthusiasts 
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Challenge:
How can we use 
these segments to 
forecast sales?
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Aspiring Achievers.

Outdoor Enthusiasts.

Fitness Enthusiasts.

Sports Fans.
Disengaged.

High End Achievers.



Sports Variables used to align segments 

High End AchieversAspiring AchieversOutdoor EnthusiastsFitness Enthusiasts Sports Fans Disengaged
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